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Introductions

« Web developer @ Sky Leeds
» They/them pronouns
« @Kitation

 hello@kitation.co.uk
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All
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are
WRONG




RIGHT



All
ASSUMPTIONS

are
RIGHT



There’s no real evidence for. it,
butit is scientific fact.
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What does this mean for
you?

« Your data about me Is wrong

« Your assumptions about me based on
that data are wrong

« | won't use your service

e I'll tell my friends not to use your
service



What does that mean for
me?

e Your assumptions can hurt me

« When your data iIs leaked, consumers
of that data can hurt me

 Data Is connected





https://www.flickr.com/photos/mlebemle/3511330328
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"Stop asking about titles!”

—Mme



"Allow Mx as an option!”

—also me
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‘Facts about surnames

Everyone has one and only one

« YOUr surname comes from husband or
father

Surname, last name and family name
are all the same thing



Facts about surnames

« Portugese has multiple surnames

 In the UK, there is no legal obligation
to give your children your surname

« In Quebec, you cannot change your
surname, even after marriage

 In Japan, you say the surname first
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YOu've sEEN THE raLLouT when digital products aren't
designed for real people. You understand the importance of
compassion. And you've learned how 10 talk with users to
uncover their decpest feelings and needs. But even with the
best intentions, it's still casy for thoughtful design teams 1o get
lost along the way.

What you and your team need is a design process that
INCOrPOrACS COMPASSIONALE Praclices at every stage—a pro-
cess where real people and their needs are reinforced and
recentered from carly explorations through design iterations
through launch

CREATE REALISTIC ARTIFACTS

In Chapter 3, we talked about the importance of designing for
worst-case scenarios, and how bringing stress cases into audi-
ence antifacts like personas and user-journcy maps ¢an help,
Now let’s talk about cre ang those materials,
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Question Everything?

« Who needs this?
« Why do they need it?
« Do we need it, or just want it?

« What happens if this data is wrong?



AsK people!

« Security
« Communities

e People know who they are, you don't



Be flexible

« People may need to change their
Information with you often

« Allow space for extra options in the
future



Oh yeah, forms

« Users love text fields

« Developers and analytics like discrete
values
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Your responses to these questions will be kept priva
Why do we ask for this info @

Birth Month and Year | - Month- || - Year- 4

Gender " Male ( Female ©

Country - Country -




YOUR PROFILE

Full name

|

What should we call you? (for example, when we send you mail?)

0]



https://www.w3.org/International/questions/qa-personal-names#fielddesign

| am not invalid

e “"Invalid” iIs not a common word

 If users don't fit the system, help them
to make informed inputs

« “Your name is invalid” -> "We can only
accept names without spaces”



Is everything we Know
WRONG?




Everything we Know Is
INCOMPLETE



It's our job to
FIND OUT



Thank you!

 hello@kitation.co.uk

e @Kkitation
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